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Youth Tourism 
One of our associates takes us on a hike through Youth Tourism! 

Youth tourism is a growing sector in the travel industry that has gained enormous popularity over the past 

several years with young adults and students.  While backpacking through Europe and Asia has always had 

its romantic appeal to young people straight out of high school or college, it has never grown as quickly as 

seen in recent years. Youth travel groups are agencies that market to either college-age (ages 18 – 28) or 

young adults (ages 18-35).   

Each travel agency offers numerous tour bundles for all travel interests ranging from 9-day trips to Ireland 

for St. Paddy’s Day to 35-day trips spanning all of Europe. The largest benefit is that each trip includes 

meals and rooms all for one price, making them highly attractive to those of college-age living on a budget. 

Not to mention the group aspect, which allows their current target market, millennials, to engage in their 

favorite activity – socializing – whether they choose to travel with friends or by themselves.  The popular 

group atmosphere that is accompanied with every travel package available helps travelers create new, ex-

citing, and enriching experiences while potentially making lifelong friends.  

Youth travel, is a rapidly expanding sector in the tourism industry that shows no indication of slowing as 

more affordable and appealing options continue to 

become available. Did you know? 

Youth travel has increased from 15% 

to 20% of the tourism market over the 

last decade.                            

       

Chloe Sena, 

Section 1, Project  

Committee 
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The Visot Foundation 

The key to developing a well-rounded child is 

through extracurricular activities such as 

sports, music and art. That is the belief and 

philosophy of STHM alumni and The Visot 

Foundation (a 501(c)3 non-profit organiza-

tion) President Jose Quiones-Visot, who was 

against public school systems cutting extra-

curricular activities such as sports, music, and 

arts programs. Jose grew up in a household 

where his mother and aunt enabled him to be 

involved with sports, music and art. Jose be-

lieves that those extracurricular activities 

played a large role in his social, physical, and 

mental development.  

Due to the cutting of extracurricular activities 

throughout public school systems, children 

are now forced to look elsewhere in order to 

participate in sports, music, and art. These 

public school alternatives come with a fee, 

which can become a burden to struggling 

families. The Visot Foundation’s mission is 

to provide children the opportunity to enjoy 

and experience sports, music, and art, as well 

as promoting education, love and to teach 

children the power of giving back to others.  

The Visot Foundation looks to sponsor chil-

dren, by providing the fee for lessons, partici-

pation, and equipment. The only requirement 

of a sponsored child is that they receive good 

grades in school (must have an A, B, or C), 

because the Visot Foundation believes educa-

tion comes first.  

Montague-Ridall & Associates  always looks to give back to the community .  

  We are proud to present the charity we partnered with. 

Kyle Davenport, Section 2   

Corporate Social Responsibility  

If you would like to donate to The Visot 

Foundation please visit      

thevisotfoundation.wix.com  
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 Benefits of Youth Sports 

Obesity is a disease that continues to become more      

prominent in children. Getting involved in sports at a 

young age will decrease that number. 
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Participation Trophies? 

Growing up in Northeast Philadelphia I have 

played my fair share of sports whether it has 

been baseball, basketball, or soccer. From the 

ages of four through seven, I had received a par-

ticipation trophy in each of those sports, respec-

tively. However things changed. I will never 

forget the one season in which I was looking 

forward to getting an annual trophy, and how 

devastated I was when the coach said,           

“No Joey; you do not get a trophy because we 

did not win the championship.”  

My example of participation trophies shows 

how misleading they can be to the growth of 

children in athletics. A child could barely par-

ticipate, whine, and negatively impact his or her 

team throughout the season, and still get a tro-

phy for participation. The delusion of participa-

tion trophies is unethical and a concept that 

should be rid of.  

Trophies need to be earned from dedication and 

hard work. Trophies should only be handed out 

to those individuals that we see a certain level 

of growth in skill and who are true contributors 

to teams especially if they win Championships. 

Parents will make the claim that this is their 

child’s first time playing in an actual sport, and 

they deserve to be rewarded.  

“No Joey; you do not get a trophy be-

cause we did not win the championship.”  

Parents feel their children should get a trophy, 

but fail to realize that these trophies are mean-

ingless and have no sentimental value for them 

growing up. The rewarding part for children 

should be the encouragment from both the par-

ents and the coaches. This will show that the 

child is on the right path, and will make them 

want to continue to play harder. Participation 

trophies are great, but encouragement and moti-

vation are the real rewards at the end of the day! 

  

One constant debate in youth sports is the concept of should we be handing out     

participation trophies. Associate, Joe Hearon, dives right in the heated discussion. 

Joe Hearon, Section 2 

Project Committee 
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Former Associates: Where Are They Now? 

I am currently completing my Senior Internship 

with the Kansas City Chiefs in Event Opera-

tions, where I assist the Arrowhead Events 

Team in coordinating internal and external 

events at the stadium. Over the past two 

months, I have facilitated Chiefs alumni meet-

ings, university sport and recreation panels, 

sales rallies, tradeshows, formals, galas and 

more. When I started Senior Seminar as an as-

piring wedding planner, I never imagined pur-

suing a career in the sport industry. Accepting 

this internship was the best decision I have ever 

made, and I hope to continue my new passion 

for coordinating events at stadiums and arenas 

upon graduation. 

                  Bobbi Duke, Former Associate 

As the current associates immerse themselves in the internship process, we asked former asso-

ciates where they are interning, their daily duties, and their overall experience so far. 

I am completing Internship II as an Operations 

and Logistics Intern with the Philadelphia 2016 

Host Committee for the Democratic National 

Convention. This experience has allowed me to 

gain knowledge about the tourism end of our in-

dustry in contrast to my history with hotels. This 

internship is unique because it is a one-time 

event— the employees from the Host Committee 

and the Democratic National Convention Com-

mittee come from all over to work for this event 

during this time period. The aspect of this internship that I love the 

most is that there is never a dull moment. It is intriguing to work with 

two different organizations trying to work together to put on one 

event. There’s nothing more gratifying than knowing that I get to be 

part of something bigger than myself and knowing that what I’m do-

ing makes a difference in the future of our country. I could not imag-

ine doing something I would love more than making connections with 

industry leaders while promoting the city I love.   

    Clare Bachman, Former Associate 
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SINC Conference  

 Thursday February 18, 2016 marked the kickoff 

to the School of Tourism and Hospitality Management’s 

weekend in Washington D.C. at the Sport Industry Net-

working and Career Conference (SINC). Upon our arrival 

to the nation’s capital we were invited to a speaker panel 

at the Monumental Sports and Entertainment offices in 

the Verizon Center, which was held by STHM alum, Jim 

Van Stone. He brought in several high-ranking employees 

who were in numerous different departments and gave us 

a lot of great advice and insight into different areas of the 

Sport Industry. As informative as the panel was, we did 

not know what was in store for us at the Verizon Center 

the following night.   

Subsequent to the speaker panel, we had the 

opportunity to attend an alumni event with STHM alums 

from several different parts of both the Hospitality and 

the Sport Industries - not to mention the endless lamb 

chop and crab cake appetizers that were served to us. We 

all had the opportunity to mingle and meet some very 

successful industry professionals who happily answered 

all of the questions we had, and gave us further guidance. 

It was an awesome start to what would be an amazing 

weekend.  

The next morning was the official start to the 

SINC Conference at George Washington University. It 

opened up with a lot of distinguished speakers and a wide 

variety of panels that we could attend based on our areas 

of interest. I think most people would agree that the most 

valuable part of the two-day conference was the network-

ing lunch, during which we could table-hop and meet 

with several different industry professionals during the 

allotted time. As a group, we made essential contacts and 

we fully intend to stay in touch with them and use them 

as resources in the future.  

As great as the alumni reception was, and as 

much as we learned at SINC, we did not realize the level 

of exclusivity we would receive until the Pistons arrived 

in town to play the Wizards. Mr. Van Stone gave all of us 

two suites for the game with the additional surprise of 

four courtside tickets, which were shared among the 

group and was completely unexpected. It was a heck of a 

night and we all had the time of our lives.   

After a long couple of days it was time for eve-

ryone’s final interviews and some closing remarks at the 

SINC conference. Everyone took full advantage of the 

countless opportunities at hand by growing their networks 

and by reinforcing the STHM brand.  As a school, we 

definitely left our mark in D.C. and absolutely became a 

lot closer with our classmates and future colleagues.                                                         

  

        Tim Dunkel, Section 1 Project   

Montague-Ridall & Associates attended the SINC conference in Washington, D.C. in 

February. Tim Dunkel, an associate of section 1, shared his experience with us.  
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Employees of the Month 

             Scott Fox, Section 1          

Global Cultural Awareness Chair 

The Human Resources Committee of Montague-Ridall & Associates chose to applaud 

two employees who are excelling in their chair positions for the month of March.  

Allyson Gore, Section 2        

Marketing Chair 

Ally is doing an amazing job. She makes   

everyone’s life easier and I couldn’t ask for 

a better chair. She is a great leader. She is     

always making sure we are not falling     be-

hind on work, and always offers help if we 

need it. 

  Max Kulish, Section 2,                      

    Marketing Committee 

Scott has been encouraging all of us within 

the committee to step out of our comfort 

zone. Public speaking has been a challenge 

for me, especially in English, but Scott has 

been a positive influence and has helped 

lead me to where I am now! 

  Kay Kim, Section 1   

 Global Cultural Awareness 



 9 

 

 

Upcoming Events 

The Affiliate             Issue II | Spring 2016 

The Affiliate             Issue II | Spring 2016 



 10 

 

 

Chair Leah Gelman, Chair Steven Wei, John Bonanni,                 

Laura Palladino, Slovenija Slabonik, Tyrell Steele and Louis Verdi 

Thank You to the Newsletter Committee 
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Sponsorship 


