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http://time.com/4268072/brussels-attack-refugees-greece/ 

 

 The recent deadly terrorist attacks in Brussels, Belgium is quickly becoming known as a “Black Day.” 

From the initial investigation, it was found that two suicide bombers discharged improvised explosive devices 

at Zaventem Airport. Hardly an hour after the attack at the airport, a third improvised bomb was detonated in 

the back of a subway car that was approaching the Maelbeek Metro Station. Reports say at least thirty one  peo-

ple were killed and an excess of 300 people were injured. Belgian police have been making arrests as the inves-

tigations into the bombings in Brussels by Islamist militants that have shown links to killings in Paris last year.  

These bombings are another example of the devastation and fear that terrorism is bringing to not only 

Europe but the world. Beyond the obvious concerns of terrorism, the European Union will have much broader 

political implications which include border controls meaning the Schengen Agreement. The Agreement allows 

free movements across the borders of all except six member states.  

The Schengen Zone has been enacted to have strict boarder control measures since the attack on Paris 

in November 2015. The terrorist attack in Paris and the recent attacks in Brussels could place more of a focus 

on strengthening the external borders which may cut off the allowance of refugees in Europe instead of limiting 

them which means closing off the rest of the World. These tragic attacks are a reminder to us that the results are 

extensive social and political consequences for the world. 

 

-Lindsay Malkowski, Project Committee, Section 2  

http://a.abcnews.com/images/International/

Black Day 

 

http://www.mapsofworld.com/flags/belgium-flag.html 
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On March 7th, myself and 11 other students went 

with Dean Montague and Mr. Lovell to the MLB 

Diversity Business Summit. This was a great experi-

ence, as we got to learn, network, and interview all at 

the same time. First, we met with Mr. Ryan, who is 

the Vice President of Business Development for the 

Arizona Cardinals. He gave us a private tour of the 

state of the art University of Phoenix Stadium.  Mr. 

Ryan was very informative, answering all our ques-

tions and imparting us with a great understanding of 

the stadium.  Did you know they are the only stadi-

um in the country to have a rollaway grass field that 

rolls outside whenever the Cardinals aren’t playing? 

http://res.cloudinary.com/hrscywv4p/image/upload/c_limit,f_auto,h_3000,q_90,w_1200/

 

All of the things that Dean Montague and Profes-

sor Ridall preach about, including professionalism, 

networking, and interview skills came directly into 

play on this trip. When the Human Resources staff 

for each team was talking to a hundred people per 

day, you had to make yourself stand out. All in all, 

this was an awesome and educational experience, 

that has helped me expand my network and will 

hopefully lead to an internship or job. 

-Evan Kashan, Project Committee, Section 1 

The next two days we had opportunities to interview 

and listen to various panels. The panelists were very 

impressive, including league office executives and 

even three owners! They all talked about the im-

portance of diversity, and how the league or teams 

could improve it. These sessions gave us a look not 

only at upper level management, but also incorporated 

multiple retired players, such as Latroy Hawkins and 

Luis Gonzalez. Getting multiple perspectives helped 

me comprehend the need for diversity and the im-

portance of having diversity. We then went to a spring 

training game at a different stadium, which was excel-

lent. 

  

Major League Baseball  

Diversity Summit 2016 

Jeffrey Montague, Facebook  

Jeffrey Montague, Facebook  
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25 percent. That is the number of eligible vot-

ers aged 18-30 who actually utilize their right to vote 

in the United States presidential election. Why does everyone get excited about turning 21? The answer is 

so they can drink, but why not 18 so they can vote? That is a question many people much more qualified 

than myself have failed to answer. Talking to most people my age the reasons for not voting are plenty. “I 

don’t know enough about the issues”, “I don’t know how to register”, and “nothing ever changes anyway”. 

How can the future change if those who are going to be living in it refuse to voice their opinion?  

Voting is one of the most important actions someone can do in their life. It shows that you are fo-

cused on the major issues not only affecting you, but your neighbors, their families, and so on. My genera-

tion often complains that nothing ever changes. Nothing ever changes because we are so apathetic to the 

prospect of voting. Maybe it is an inherent distrust in the political system? Or maybe we are just afraid that 

if we voice our opinion that it will not be heard? However, what makes us less significant is when we don’t 

speak up, whether our opinion is popular or not. All it takes is a little bit of research into what issues are 

most important to you. Is education the most vital issue to you? Fantastic, find the candidate who’s values 

are in line with yours. Do you think our foreign policy is lacking foresight? Awesome, figure out which can-

didate can change that! There is no such thing as the perfect candidate, but there is such a thing as the best 

candidate for you, so go out and find that person! 

This country was built on the backs of people who fought and died so that future generations would 

have the right to vote. Voting is not an option for many other people around the world; it would be ignorant 

and selfish for those of us who have this right to waste it. So whoever you plan to vote for, do your research, 

follow the issues you find most important, and choose which candidate is best for you. Who knows, maybe 

we can be the ones to initiate change! 

-Matt Giampa, Fundraising & Sponsorship committee, Section 1 

United STATES 

PRESIDENTIAL 

ELECTION 2016 

http://https://www.google.com/url?

sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=0ahUKEwiGk7ipjObLAhXIWh4KHUxICcsQjRwIBw&url=h

ttp%3A%2F%2Flakeridgenewsonline.com%2Fnews%2F2016%2F01%2F11%2Fpolitics-which-side-are-you-
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Business  

    Etiquette  

Throughout The World 

Being a part of Montague-Ridall and Associates means being a part of something greater, a 

global brand. So, when we first sat down as the Global Cultural Awareness committee we 

knew it was important to educate ourselves and our fellow associates in order to give us the 

tools to succeed both at home and abroad. Often several categories have come up that differ-

ent cultures value differently. Below is an outline of several countries business etiquette cus-

toms and how they differ in each category. If we were to leave our fellow associates with one 

impression it is that we live in a diverse world. Whether you are doing business in someone 

else’s country or someone is doing business in yours, it is important to know their etiquette 

and customs. Here at MR&A we are proud to be the best and being globally aware is just a 

piece of that puzzle.  

  Dubai Italy South Korea Chile 

Punctuality Meeting times tend to 

be flexible. 

Punctuality is not highly 

emphasized. 

Punctuality is very 

important in South 

Korea. 

Punctuality is ex-

pected though de-

lays happen 

Dress Formal and modest 

clothing is custom-

ary. 

Fashion is very im-

portant in Italian culture 

and as such, fashionable 

dress is valued highly as 

well. 

Blending in with 

your co-workers is 

favored over stand-

ing out. 

Clean and neat 

business attire is 

expected in Chile. 

Gift Giving Giving a host a small 

gift when you meet 

them is accepted but 

not expected. Giving 

a gift with a personal 

touch is appreciated. 

Gift giving is very prom-

inent but may occur 

within an established 

relationship. Small gifts 

are acceptable and 

should not be too expen-

sive. 

Gifts are often ex-

changed and always 

reciprocated. Be 

sure to bring some 

gifts from your 

home country on a 

trip. 

Gifts should only 

be given after a 

relationship is 

formed and should 

never be expensive 

or flashy. 

-Global Cultural Awareness, Section 1 
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Thursday, March 24th marked another annual 

Alumni Panel, organized by the Corporate Social 

Responsibility Committees of Montague Ridall & 

Associates. A day full of educating our associates 

about what it truly means to be a part of the School 

of Tourism and Hospitality Management family - 

where alumni never hesitate in giving back to our 

growing community of young, dominant, profes-

sionals.  

 

When I began moderating the session, I was of 

course nervous, but as the panel began to give their 

candid answers, it dawned on me that these suc-

cessful and ambitious leaders in the industry were 

just in our shoes several years ago, and further-

more, they truly cared about our community and 

giving us the best advice they could to ensure our 

transitioning into "the real world" is as smooth as 

possible. Their stories were all unique, their strug-

gles no different than the ones we all face,  yet look at 

them: their success, eloquence, and ability to give back 

is testament alone to the possibility of truly achieving 

our dreams - not just because of our talent, but because 

of the endless opportunities STHM has afforded us and 

lessons they have taught us, both in and outside of the 

classroom.  

 

To me, this panel was not just an opportunity to net-

work and gauge advice, but also a moment of realiza-

tion - moreover, a moment of pure gratitude. Gratitude 

from a school full of administrators, staff, and alum-

ni that has never ceased to give back to its students - 

a school that I, and every student in it, should be 

proud to be a part of. It is because of realizations 

like this, that our family continues to grow, and our 

success continues to reach new heights! The least we 

can do - to say "thank you" to STHM - is work hard, 

trail blaze, and lead the industry.  

 

On behalf of Montague Ridall & Associates, I would 

like to thank all 8 of our amazing panelists for in-

spiring us, giving us great advice, and allowing us to 

come to this integral realization. Lastly, I would like 

to thank the School of Tourism and Hospitality 

Management and its constituents for all you do - we 

would not be the young men and women we are to-

day without your graciousness and hard work. 

-Amber O’Brien, Vice President, Quality Control,  Section 2 

    Thank you to                                         

 Corporate Social Responsibility      

        for making this event   

    such a success! 

STHM ALUMNI PANEL 

HOSTED BY MONTAGUE-RIDALL &      

ASSOCIATES 
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 Hannah Biscardi  

CID Entertainment  

Ticketing Manager  

 

 Myriame Dutes  

Fernley & Fernley  

Meeting Manager  

 

 Aaron Jones  

Fenix Property Group  

Managing Director  

 

 Zachary James  

Rebel Hill Consulting  

Founder & CEO  

 

 Valerie Smith  

ESM Productions  

Production Manager  

 

 Emily Stocker  

Square 1682  

Restaurant Supervisor  

 

 Derik Comali  

The Racquet Club Of Philadelphia  

General Manager  

 

 STHM  

Alumni Panel  

 

 Hosted by Montague-Ridall & Associates  

Ciara Haman 

Le Meridien 

Sales Manager  



 8 

 

Complete Scaffold, INC 

Chair Leah Gelman, Chair Steven Wei, John Bonanni,  Laura Palladino, Slovenija Slabonik, Tyrell Steele and 

Louis Verdi 

Thank You to the Newsletter Committee 
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Sponsorship 

 


